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Methodology

SAMPLE

For this first edition, the study was carried out in two countries. 1007 

Germans and 1010 Brazilians were interviewed.

The representativeness of both samples is ensured within each country 

through the quota method applied to the following variables: gender, age 

and region.

Throughout this report, overall results corresponding to the average for the 

two countries will be shown. Country results will be indicated by the 

appropriate flags (Germany      ; Brazil       )

COLLECTION METHOD

The sample was interviewed online using the CAWI system.

DATES OF FIELDWORK

The fieldwork was carried out from June 22 to June 26, 2023. 

Aware of the current challenges, and in
order to offer companies the most
appropriate support, TIC Council - an
international association representing
independent testing, inspection and
certification companies - wanted to set
up a study to measure the level of public
confidence in the actions taken by the
economic players (companies, but also
national governments and international
institutions) to create a more
sustainable world.

In addition to the creation of a ‘Trust
Index’ for each of the stakeholders, the
aim of this study was to analyse in
depth the confidence or, on the contrary,
the doubts of the stakeholders with
regard to the information transmitted,
particularly by companies.

A study to measure the level of 
public confidence in the creation of 
a more sustainable world
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Key points – TOTAL SAMPLE

In response to an unstable international context, the majority of Brazilian and German citizens are worried about
the future

Citizens cite a wide range of concerns, but climate change and its consequences are at the top of the list of
challenges needed to tackle to build a better world, ahead of poverty and health.

With this in mind, players such as national governments, international institutions and companies are expected to
engage in a more sustainable world.

If their legitimacy to act is recognised by citizens, their actions are only partially considered as appropriate,
effective and fast enough.

Citizens largely feel that they also have the power to act for a more sustainable world as consumers. However, they
don’t do as much as they can, and social and environmental information provided on products and services does not
completely help them to make responsible choices.

This expected support should go hand in hand with an increase in confidence: information about the environmental
and social commitment of brands is still questioned, whatever the sector of activity or its content, and would
benefit from being substantiated and accompanied by ‘proof’.

Labels: a concrete way of proving the 'sustainable' aspect of products or services, alongside a regular process of
checking the information displayed for this purpose.

In this context, independent bodies also have the power to reassure consumers.
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RESULTS
Context : confidence in the future 
and main concerns
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11%

16%

46%

46%

23%

28%

20%

10%

Confidence in the future of the world

59%
are worried
about the 

future of the 
world

Base : To all Germans (1007) and Brazilians (1010)

In general, when you think about the future of the world, would you say you are very confident, fairly confident, fairly worried or very worried ?

13% 46% 26% 15%TOTAL SAMPLE

% WORRIED

62%

57%

59%

Most Germans and Brazilians are worried about the future, but the feeling is stronger in Germany.

% CONFIDENT

38%

43%

41%

TOTAL SAMPLE

Very worried Fairly worried Fairly confident Very confident



TIC COUNCIL - TRUST SURVEYJULY 2023 8

Priorities for improving the world for the future
Health dominates concerns in Brazil while Germans primarily expect action regarding the climate 

Climate change (34%) Poverty (32%) Health (31%)TOTAL SAMPLE

Climate 
change
(38%)

Poverty
(32%)

International 
tensions/wars

(29%)

Health
(39%)

Education
(36%)

Poverty
(32%)

Base : To all Germans (1007) and Brazilians (1010)

In your opinion, what should be dealt with first to improve the world for the future ?
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34%
32%
31%

28%
27%

22%
21%

18%
16%

13%
10%
9%

6%
5%
5%

1%
1%

Priorities for improving the world for the future - Details

Base : To all Germans (1007) and Brazilians (1010)

In your opinion, what should be dealt with first to improve the world for the future ?

Climate change and its consequences (water scarcity, drought, fires…)

Poverty

Health

Violence and crime

Education

International tensions and wars

Pollution

Corruption

Employment

Immigration

Housing

Discrimination (gender, physical, origin, disability, sexual orientation...)

Cybersecurity

Population growth

Biodiversity

Other

None

* item not suggested

38%
32%

22%
27%

18%
29%

25%
11%
9%

25%
15%

10%
7%
8%

3%
1%
2%

30%
32%

39%
28%

36%
15%
17%

26%
22%

1%
6%
9%

4%
3%
6%

1%
1%

Total greater than 100% because three possible answers.
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RESULTS
The " Trust Index " and its
components
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Calculated for each of the stakeholders assessed (national governments, international institutions and companies), the Trust
index is based on 5 questions, each probing a different aspect of the stakeholders' actions in creating a more sustainable world:

1. Legitimacy of players : Do you think each of the following entities have a role to play in creating a more sustainable world?

2. Appropriateness of attitude to issues actions taken: In your opinion, are each of the following entities behaving in a way that
helps to create a more sustainable world?

3. Effectiveness of actions taken: In your opinion, are the actions of the following entities succeeding in creating a more
sustainable world?

4. Pace of actions taken: In your opinion, are each of the following entities acting quickly enough to create a more sustainable
world?

5. Empowerment of citizens in their own commitment: In your opinion, do each of the following entities support you in taking
personal action toward a more sustainable world (information, financial support, changes in the law...)?

Statistical analysis of these different dimensions showed a similar impact of each of them on the overall index, expressed as a
score out of 100 points.

Therefore, the index is the unweighted average of the 5 dimensions.

The Trust index in a more sustainable world
Calculation method
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The Trust index in a more sustainable world
International institutions obtain the higher trust score in both countries.               
Less confidence is given to companies in Germany and in the Government in Brazil.

63 71 63 66
TOTAL SAMPLE TOTAL SAMPLE

60 67
TOTAL SAMPLE

66 64 63

INTERNATIONAL INSTITUTIONS NATIONAL GOVERNMENTS COMPANIES
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48%

55%

62%

42%

35%

29%

Legitimacy of players
The three entities are widely seen as having a role to play in creating a more sustainable world; a 
more measured enthusiasm is nevertheless to be noted among the Germans.

Base : To all Germans (1007) and Brazilians (1010)

Do you think each of the following entities have a role to play in creating a more sustainable world ?

National governments

International institutions

Companies

TOTAL SAMPLE

90%

90%

91%

Yes, completely Yes, somewhat

34%

41%

47%

50%

45%

40%

86%

84%

87%

61%

69%

77%

34%

25%

19%

94%

95%

96%

% YES % YES % YES

1. LEGITIMACY
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23%

26%

28%

46%

43%

49%

Appropriateness of current actions
In this context, institutions are considered to have the most appropriate behaviour - but as in the case of 
companies and governments, both German and Brazilian are not completely convinced by the actions taken.

Base : To all Germans (1007) and Brazilians (1010)

In your opinion, are each of the following entities behaving in a way that helps to create a more sustainable world ?

International institutions

National governments

Companies

TOTAL SAMPLE

69%

69%

77%

Yes, completely Yes, somewhat

19%

22%

22%

46%

47%

50%

69%

65%

72%

26%

30%

48%

47%

38%

33%

68%

73%

81%

% YES % YES % YES

2. APPROPRIATENESS
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25%

21%

26%

42%

49%

49%

Effectiveness of actions taken
This judgement is also reflected in the evaluation of the effectiveness of the actions implemented by these
three players; none of them really seem to stand out. In Germany, as in Brazil, only around a quarter of the 
population consider their actions to be successful.

Base : To all Germans (1007) and Brazilians (1010)

In your opinion, are the actions of the following entities succeeding in creating a more sustainable world?

International institutions

Companies

National governments

TOTAL SAMPLE

70%

67%

75%

Yes, completely Yes, somewhat

27%

22%

25%

45%

48%

48%

70%

72%

73%

22%

21%

26%

39%

49%

50%

70%

61%

76%

% YES % YES % YES

3. EFFECTIVENESS
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23%

20%

26%

36%

42%

40%

Pace of actions
Only a small proportion of people seem to be fully convinced by the pace of these actions, certainly 
expected to be more intense in view of the increasingly important issues at stake.

Base : To all Germans (1007) and Brazilians (1010)

In your opinion, are each of the following entities acting quickly enough to create a more sustainable world?

International institutions

Companies

National governments

TOTAL SAMPLE

62%

59%

66%

Yes, completely Yes, somewhat

19%

16%

20%

38%

41%

39%

57%

57%

59%

27%

24%

31%

33%

42%

42%

66%

60%

73%

% YES % YES % YES

4. PACE
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19%

22%

24%

42%

42%

42%

Capability to accompany citizens
While the majority of Germans and Brazilians consider that their personal approach is helped by the 
various stakeholders, they expect firmer support.

Base : To all Germans (1007) and Brazilians (1010)

In your opinion, do each of the following entities support you in taking personal actions toward a more sustainable world (information, financial support, changes in the law...)?

International institutions

National governements

Companies

TOTAL SAMPLE

64%

61%

66%

Yes, completely Yes, somewhat

15%

19%

19%

40%

45%

43%

64%

55%

62%

23%

24%

29%

45%

39%

41%

63%

68%

70%

% YES % YES % YES

5. EMPOWERMENT
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RESULTS
Perception of environmental and 
social information delivered to 
consumers

03



TIC COUNCIL - TRUST SURVEYJULY 2023 19

57%

33%

38%

52%

3%

11%

1%

3%

1%

1%

Consumers’ ability to make the world more sustainable

90%
believe they have 

the power to 
create a more 

sustainable world 
as consumers

Base : To all Germans (1007) and Brazilians (1010)

Would you, as a consumer, say that you have the power to help create a more sustainable world through your purchasing behaviour?

45% 45% 7%2%1%TOTAL SAMPLE

% YES

85%

95%

90%

Both Brazilians and Germans believe that, as consumers, they have the power to act for a more 
sustainable world; Brazilians are more adamant about it.

TOTAL SAMPLE

Yes, completely Yes, somewhat No, not really No, not at all

*item not suggested

No answer*
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Individual behaviour with regard to sustainable development
But for now, in both countries, the majority feel that they are not doing as much as they could.

2% 11%

61%

26%

*item not suggested

You do a lot and encourage those around you to adopt good practices

You already do some things, but you know you can do more

You do little, sustainability is not a concern for you

No answer*

Base : To all Germans (1007) and Brazilians (1010)

How would you describe your own behaviour in terms of sustainable development?

TOTAL SAMPLE

61%
feel they

can do more

3%
16%

64%

17% 2%5%

59%

34%
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32%

13%31%

11%

54%

55%

12%

27%

1%

5%

2%

2%

Level of information needed to make responsible choices

21%
feel that the 
information 

provided really 
enables them to 
choose the most 

responsible 
products.

Base : To all Germans (1007) and Brazilians (1010)

And do you feel today that the information available to you enables you to choose the most environmentally and socially responsible products and services?

21% 55% 20% 3%1%TOTAL SAMPLE

% YES

66%

85%

76%

One of the reasons for this discrepancy is that information is not always available for informed 
consumption - a point made particularly by the Germans

TOTAL SAMPLE

Yes, completely Yes, somewhat No, not really No, not at all No answer*

% NO

23%

ONLY

*item not suggested
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44%

23%

15%

15%

2%

1%

Perception of the information provided

Base : To respondents who feel they have not the information they need to choose the most responsible products (322 Germans ; 135 Brazilians)

What is/are the reason(s)? 

I do not know if the information displayed are true

There are too many criteria to consider (environment, product 

composition, origin, etc.) to really make the right choice

The information is not complete enough

I cannot tell the difference between the information 

provided on different products or services

Other

None

* item not suggested

Most Germans and Brazilians who say they are unable to choose the most responsible products express 
doubts about the veracity of the information provided.

Total greater than 100% because several possible answers.

69%

56%

45%

37%

3%

44%

25%

14%

16%

2%

71%

58%

42%

34%

2%

46%

19%

18%

13%

3%

2%

65%

52%

51%

43%

4%

First Then XX% Global
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21%

18%

22%

19%

16%

17%

49%

51%

42%

45%

42%

39%

Confidence in the information provided - By sector of activity
This lack of confidence is true across all sectors; few respondents, whether Brazilian or German, are 
totally confident in the information provided in the various spheres of activity. The automotive and 
financial sectors are the two most challenged.

Base : To all Germans (1007) and Brazilians (1010)

Are you very confident, somewhat confident, not very confident or not confident at all in the information provided on...?

Food products

Services 
(crèches, town halls, retirement homes, etc.)

Pharmaceutical and medical products

Clothing

Cars

Financial products
(savings, investments...)

% 

CONFIDENTTOTAL SAMPLE

69%

69%

65%

64%

58%

56%

Very confident Somewhat confident

% 

CONFIDENT

% 

CONFIDENT

14%

13%

14%

12%

10%

9%

48%

55%

41%

41%

39%

35%

62%

68%

55%

53%

49%

44%

28%

22%

31%

25%

22%

24%

49%

47%

43%

50%

44%

44%

77%

69%

74%

75%

66%

68%
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Confidence in the information provided - By criteria
The same applies to information content - confidence in the various elements is only partial, in Brazil 
as well as Germany 

18%

18%

20%

41%

41%

44%

Base : To all Germans (1007) and Brazilians (1010)

Are you very confident, somewhat confident, not very confident or not confident at all in the information provided on...?

Product composition 
(organic, absence of products harmful to health, etc.)

Human rights 
(health and safety of workers, fight against 

discrimination, fair trade...)

The environment
(climate, energy, waste, pollution, etc.)

% 

CONFIDENT
TOTAL SAMPLE

59%

59%

64%

Very confident Somewhat confident

12%

12%

13%

37%

39%

41%

% 

CONFIDENT

51%

49%

54%

18%

23%

24%

41%

44%

44%

67%

59%

68%

% 

CONFIDENT



TIC COUNCIL - TRUST SURVEYJULY 2023 25

14%

12%

15%

13%

12%

12%

12%

13%

51%

47%

45%

40%

38%

40%

40%

32%

65%

59%

60%

53%

50%

52%

52%

45%

Detailed perception of environmental and social information

Base : To all Germans (1007) and Brazilians (1010)

More specifically, in your opinion, is the environmental and social information made available to you when purchasing products and services to guide you in your choices...

Accessible

Controlled

Clear and understandable

Reliable

Reassuring

Sincere

Well-argued and explained

Complete and detailed

In general terms, Germans point out the lack of detail in the information and the fact that it is not 
necessarily reassuring. Brazilians are generally more positive, although far from being completely convinced.

20%

18%

21%

19%

18%

18%

18%

19%

51%

50%

45%

45%

43%

43%

41%

35%

% 

YES

71%

68%

66%

64%

61%

61%

59%

54%

TOTAL SAMPLE
% 

YES

27%

24%

28%

26%

24%

25%

24%

26%

51%

52%

43%

49%

48%

45%

42%

37%

78%

76%

71%

75%

72%

69%

66%

63%

% 

YES

Yes, completely Yes, somewhat
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Communication strategy or real commitment?
While the Brazilians are divided on this issue, the Germans, in line with previous findings, are more critical 
and see it more as a branding strategy.

*item not suggested

A simple communication strategy to improve their image

A real and sincere commitment to change production methods

Base : To all Germans (1007) and Brazilians (1010)

Today, many brands display environmental and social information to show that their products and services are working towards a more sustainable world. In your opinion, does this information 

demonstrate...

54%
think environmental 
and social 
information display 
is a simple 
communication 
strategy

TOTAL SAMPLE

44%Believe in a sincere 
commitment

No answer* : 2%

62%
36%

46%
52%

No answer* : 2% No answer* : 2%
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Confidence in the information provided - By actor
In this context, respondents favour independent certification bodies over the information provided
by public authorities

Base : To all Germans (1007) and Brazilians (1010)

45%
are more confident 
in independent 
certification bodies

44%
45%

26% in public authorities

24% 27%

28% MAKE NO DIFFERENCE

INDEPENDENT CERTIFICATION BODY VERSUS

PUBLIC AUTHORITIES

30% 26%

Are you more confident in the environmental and social information provided...?

29%
34%

23%
28%

18%

38%41%
46%

36%

More confident in… 

PUBLICS LABELS

PRIVATE LABELS

TOTAL SAMPLE

OR MAKE NO DIFFERENCE

34% 36% 32%

16% 12%
21%

48% 51%
45%

SHOPS/BRANDS

ONLINE SALES SITES

TOTAL SAMPLE

OR MAKE NO DIFFERENCE
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25%

25%

22%

18%

3%

6%

Confidence vectors

Base : To all Germans (1007) and Brazilians (1010)

What would give you the most confidence in the environmental and social quality of the products and services you buy?

Regular checks and balances on the information 

provided

Labels and certifications granted by an independent 

body

Evidence and figures explaining and detailing 

commitments

Government requirement and oversight

Speeches by brand managers

Other

None

* item not suggested

Labels are considered by Germans as the first proof of the veracity of the information. Brazilians also pay 
attention to regular checks.

Total greater than 100% because several possible answers.

61%

51%

49%

48%

1%

20%

29%

21%

15%

4%

10%

62%

41%

41%

47%

1%

30%

21%

22%

22%

2%

3%

60%

62%

57%

49%

11%

First Then XX% Global

14% 17%

1%

TOTAL SAMPLE
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APPENDIX
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59%

48%

51%

33%

31%

17%

1%

2%

51%

41%

28%

46%

27%

33%

1%

7%

55%

45%

40%

39%

29%

25%

1%

4%

Criteria for choosing a responsible product or service

Base : To all Germans (1007) and Brazilians (1010)

In addition to price, what are the most important criteria for you when choosing a responsible product or service? 

Packaging
(quantity, nature or recyclability)

Composition 
(harmful substances, additives, etc.)

Treatment of the producer or supplier 
(fair price, social conditions, health, etc.)

Origin / place of manufacture

Treatment of the brand's employees 
(fair pay, working conditions, etc.)

Carbon footprint

Other

None of the above

* item not suggested

Total greater than 100% because three possible answers.

#1

#2

#3

#1

#2

#3

TOTAL SAMPLE
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Detailed perception of government action on sustainable 
development

42%

43%

49%

Base : To all Germans (1007) and Brazilians (1010)

To create a more sustainable world, would you say that...

Creates the appropriate rules and laws to change behaviour

Has sufficient control over the implementation of the sustainability-

related laws protecting the environment and the human rights

Is effectively consulting and including all impacted stakeholders in the 

development of new rules and laws

% YESYour government…
TOTAL SAMPLE

38%

39%

48%

47%

47%

51%


